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The Marketing Undergraduate Program trains 
students to become experts in both management 
and decision-making of aspects related to 
marketing, commercial management, brand 
management, market research, product 
development and innovation, digital marketing, 
and data analytics. This allows graduates to excel 
in the field, developing solid products and 
consolidating strategies to generate 
competitiveness in the market, with a robust 
approach on people, ethics, and sustainability.
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MANAGEMENT OF 
DISTRIBUTION 
CHANNELS

PRICING POLICY AND 
PRICE SETTING

PEOPLE MANAGEMENT 
AND HUMAN 
DEVELOPMENT

E-COMMERCE DATA ANALYTICS
STRATEGIC 
ADVERTISING 
PLANNING

RESEARCH 
METHODOLOGIES

SOCIAL AND POLITICAL 
PROCESSES

INTRODUCTION TO 
FINANCE
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PRODUCT AND BRAND 
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COMMUNICATION II

GENERAL ACCOUNTING
BUSINESS PLANNING 
AND CONTROL

STATISTICS APPLIED 
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MOBILE MARKETING

3SIMULATION OF 
MARKETING DECISIONS
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INTELLIGENCE

3MARKET RESEARCH 
WORKSHOP

3IT TOOLS FOR 
MANAGEMENT I

** The Faculty of Business and Economics comprises the Management, Accounting and Finance, 
    Economics, Marketing and International Business undergraduate programs.

Mandatory subjects of the General Studies Program

Mandatory subjects of the Marketing Undergraduate Program

Elective subjects of the Marketing Undergraduate Program

Mandatory subjects shared in the Faculty of Business and Economics**

Subjects in common among the undergraduate programs

CREDIT SUMMARY

General Studies

Faculty

Total Elective Subjects

Total Credits

TYPE OF CREDIT

Mandatory

Mandatory

Elective

CREDITS

40

151

18

209

Subject to curricular change.


